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Combined Federal Campaign (CFC) 2005 Awar ds Ceremony

HEIDELBERG, Germany — Soldiers and civilian workers in Europe dug deeper into their
pockets to support their favorite non-profit and charitable organizations during the 2005
Combined Federal Campaign. The recently-completed annual CFC raised $120,000 more
than the previous year’ s fundraising campaign.

The Installation Management Agency Europe and U.S. Army Europe recognized the
generosity and hard work of campaign organizers at a Combined Federal Campaign 2005
awards ceremony and breakfast at Heidelberg' s Patrick Henry Village Pavilion Feb. 9.

More than 300 awards were presented to garrison and unit commanders, unit coordinators
and community/area project officers by IMA-EURO Region Deputy Director, Col. E.
Douglas Earle and USAREUR G-1, Brig. Gen. Russell L. Frutiger.

IMA-EURO and USAREUR together contributed $3,032,496. The CFC 2005 campaign
received donations from 40 percent of thetotal U.S. Army in Europe population.

IMA-EURO contacted more than 4,700 potential contributors, raising more than $294,000.
The agency’ s European region received atotal of 46 awards during the recent ceremony.

Renne Acosta, the CEO and president of Global Impact delivered remarks at the ceremony.
Global Impact isthe Department of Defense (DoD) campaign manager for the Combined
Federal Campaign Overseas.



